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Take-­‐Home	
  Points	
  

1.  There	
  is	
  a	
  huge	
  cut	
  of	
  the	
  popula)on	
  that	
  is	
  not	
  
served	
  today	
  by	
  sw	
  apps	
  

2.  The	
  reason	
  for	
  this	
  is	
  that	
  companies	
  are	
  unable	
  
to	
  design	
  applica)ons	
  that	
  meet	
  their	
  needs	
  
	
   	
  Requirements,	
  ethnographic	
  study,	
  modeling,..	
  

3.  Empathy-­‐driven	
  design	
  makes	
  it	
  easy	
  to	
  design	
  
apps	
  that	
  delivers	
  the	
  benefits	
  people	
  need	
  
	
   	
  Way	
  beyond	
  agile	
  

4.  Europe	
  has	
  a	
  huge	
  compe))ve	
  advantage	
  







Typical	
  design	
  (process)	
  flaws	
  

•  Context	
  in	
  which	
  they	
  are	
  used,	
  and	
  why	
  
•  Independent,	
  unassisted	
  usage	
  
•  Remind	
  them	
  that	
  they	
  are	
  old	
  (star)ng	
  from	
  
the	
  logo	
  or	
  name)	
  

•  Too	
  complex.	
  And,	
  by	
  the	
  way,	
  the	
  remote	
  
control	
  is	
  way	
  too	
  complex....	
  



Disconnect	
  

•  Lack	
  of	
  understanding	
  of	
  some	
  of	
  the	
  key	
  
needs	
  

•  Lack	
  of	
  understanding	
  of	
  how	
  to	
  address	
  them	
  

•  Source:	
  developers	
  are	
  not	
  users	
  AND	
  o9en	
  
proceed	
  on	
  fundamentally	
  wrong	
  assump(ons	
  
AND	
  have	
  a	
  narrow	
  goal	
  AND	
  are	
  not	
  
sufficiently	
  agile	
  



Flexibility?	
  



Wishes	
  (besides	
  health)	
  

•  Connect	
  w	
  family.	
  know/see	
  what	
  they	
  are	
  up	
  
to.	
  	
  

•  Be	
  proud	
  
•  Contribute	
  to	
  society	
  
•  Feel	
  alive,	
  be	
  part	
  of	
  life.	
  Have	
  fun.	
  Dance.	
  
•  Love	
  





EU’s	
  compe))ve	
  advantage	
  

•  Most	
  researchers,	
  developers,	
  entrepreneurs	
  
think	
  old	
  people	
  should	
  just	
  be	
  alive.	
  Products	
  
done	
  by	
  engineer	
  

•  Benefit	
  of	
  being	
  40+,	
  benefit	
  of	
  being	
  in	
  
Europe.	
  



HOW?	
  



people


openess


embedding


Mantras

context, simplicity 

independence, 
adaptiveness


empathy




People	
  



beyond	
  
ethnographic	
  

studies	
  

the	
  whole	
  
team	
  	
  



A[en)on	
  to	
  Context	
  and	
  
Independence	
  

1.  Ask	
  (yourself)	
  the	
  ques)on:	
  when	
  is	
  this	
  
used.	
  Where	
  in	
  the	
  room.	
  Why	
  they	
  pick	
  it	
  up	
  
and	
  open	
  it.	
  

2.  Can	
  they	
  do	
  it	
  by	
  themselves	
  –	
  FULLY	
  
If	
  not,	
  what	
  can	
  they	
  do	
  independently?	
  	
  
	
  



Time	
  and	
  context	
  of	
  family	
  members	
  



Mo)va)on	
  

•  Collabora)on	
  
•  Compe))on	
  
•  Feedback	
  
•  Giving	
  back	
  to	
  community	
  
•  Opportunity	
  to	
  find	
  friends	
  
•  Having	
  stories	
  to	
  tell	
  to	
  family	
  members	
  	
  



Simplicity	
  and	
  Adap)ve	
  design	
  

•  Resist	
  tempta)on	
  to	
  add	
  features	
  (bu[ons)	
  
– Think	
  clickless!!	
  

•  Consider	
  that	
  people	
  do	
  learn,	
  especially	
  
when	
  mo)va)on	
  is	
  high	
  



Whatsup	
  



Ac)ve	
  Lifestyle	
  



Ac)ve	
  Brain	
  



Virtual	
  Social	
  Gym	
  

•  With	
  ETH,	
  Philips,	
  Engineering,	
  TUD,	
  SI	
  –	
  
Cologne	
  

•  Support	
  ipad-­‐controlled	
  training	
  by	
  giving	
  
feeling	
  of	
  a	
  social	
  gym	
  where	
  other	
  people	
  
train	
  



Timeline	
  



Crowdsourcing	
  

•  Contribute	
  at	
  will,	
  what	
  they	
  want	
  when	
  they	
  
want	
  for	
  how	
  long	
  they	
  want	
  

•  IT-­‐mediated	
  persuasion	
  
•  Proudness,	
  more	
  knowledge,	
  possibly	
  train	
  the	
  
mind	
  

•  Be	
  at	
  the	
  center	
  of	
  a[en)on,	
  have	
  a	
  story	
  to	
  tell	
  
•  Excuse	
  to	
  connect	
  
•  Can	
  be	
  open,	
  or	
  group-­‐based	
  (groups	
  of	
  people	
  
who	
  help	
  each	
  other)	
  



Ingredients	
  



Educa)on:	
  designquality.it	
  



Take-­‐Home	
  Points	
  

1.  There	
  is	
  a	
  huge	
  cut	
  of	
  the	
  popula)on	
  that	
  is	
  
not	
  served	
  today	
  by	
  sw	
  apps	
  

2.  The	
  reason	
  for	
  this	
  is	
  that	
  companies	
  are	
  
unable	
  to	
  design	
  applica)ons	
  that	
  meet	
  their	
  
needs	
  
	
   	
  Requirements,	
  ethnographic	
  study,	
  modeling,..	
  

3.  Empathy-­‐driven	
  design	
  makes	
  it	
  easy	
  to	
  design	
  
apps	
  that	
  delivers	
  the	
  benefits	
  people	
  need	
  

4.  Europe	
  has	
  a	
  huge	
  compe))ve	
  advantage	
  



THANKS	
  
Lifepar)cipa)on.org	
  –	
  follow	
  us	
  on	
  twi[er	
  and	
  facebook	
  


